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https://www.businesscompanion.info/
http://www.tradingstandards.uk/advice/ConsumerCodes.cfm
https://www.gov.uk/government/publications/consumer-protection-partnership-update-report-2016-to-2018
mailto:laurak@tsi.org.uk
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CTSI welcomes the opportunity to comment on the draft consumer protection law guidance 
in relation to misleading environmental claims. CTSI has sought feedback from relevant 
Lead Officers and invited Heads of Service to comment via the Association of Chief Trading 
Standards Officers. 
 
The guidance in this area has been welcomed with sustainability becoming more important to 
consumers. CTSI Lead Officers noted that so called ‘green-washing’ in advertisements was a definite 
area of consumer detriment and that CMA was best placed to lead on guidance in this area. 
 
Examples1 were provided by CTSI Lead Officer for food and nutrition on the level of profit that can be 
made from false organic claims and that as such

https://www.europol.europa.eu/newsroom/news/%E2%82%AC6-million-in-illegal-profit-of-fraudulent-organic-pistachio-sales
https://www.europol.europa.eu/newsroom/news/%E2%82%AC6-million-in-illegal-profit-of-fraudulent-organic-pistachio-sales
https://meatmanagement.com/nottinghamshire-bacon-sellers-sentenced-for-fraud/
https://www.theguardian.com/uk/2009/sep/22/director-jailed-fake-organic-food#:~:text=A%20man%20was%20jailed%20for,directorship%20ban%20for%20the%20fraud
https://www.theguardian.com/uk/2009/sep/22/director-jailed-fake-organic-food#:~:text=A%20man%20was%20jailed%20for,directorship%20ban%20for%20the%20fraud
https://www.theguardian.com/uk/2009/sep/22/director-jailed-fake-organic-food#:~:text=A%20man%20was%20jailed%20for,directorship%20ban%20for%20the%20fraud
https://www.asa.org.uk/rulings/marlow-foods-ltd-g20-1061634-marlow-foods-ltd.html


 
 

4 | P a g e  

 

3.3 The draft guidance, and UK consumer protection law itself, applies across all sectors of the 
economy and to all businesses selling goods and services. Are there any sectors which 
require special treatment eith
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3.7 Which, if any, aspects of the draft guidance do you consider need further clarification or 
explanation, and why? In responding, please specify which Chapter and section of the draft 
guidance (and, where appropriate, the issue) each of your comments relate to. 
 
In paragraph 2.32 (page 8) it states “Businesses can also speak to their Trading Standards Service 
for advice, for example as part of a primary authority relationship”. Is this sufficiently clear that 
businesses can ask their local Trading Standards Department irrespective of whether they have a 
primary authority relationship or not? 
 
Page 14 -first sentence it states: “While the sector-specific rules are limited to food products, this does 
not mean other products can be labelled as organic where they have a limited number of organic 
components.” Can this be clarified as it could be mis


