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SUMMARY & KEY POINTS  

 

• The Tobacco & Regulated Products Regulations 2016 came into full effect in 

May 2017 following a 12-month transition period   

• This report presents the findings of a mini review of business compliance with 

Regulation 15 - prohibition of the production or supply of flavoured cigarettes 

and hand rolling tobacco  

• A total of 134 compliance visits were conducted across England in August 2017 

by Trading Standards Services as part of a Department of Health supported 

operation designed to assess compliance with the Regulation. The operation 

was managed by the Chartered Trading Standards Institute  

• Compliance with Regulation 15 was found to be very high with 98-99% of all 

businesses visited being fully compliant; in addition,  

• 90% of businesses visited were compliant with tobacco display requirements 

and 87% with the requirement to display an age of sale tobacco notice.  
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England. A total of 134 compliance visits have been made. The data arising will be included in 

the National Tobacco Control survey for 2017-18    

4. METHOD 

The review has been carried out by Trading Standards Services as detailed below:    

Scope of review  Time frame  Participating 

Regions  

Number of premises 

assessed for compliance  

1. Product compliance 

with Regulation 15 of 

TRPs  

 

2. Compliance with 

tobacco display 

requirements  

 

3. UAS statutory notice  

displayed    

 

August  

2017  

London  

North East  

North West  

South East  

South West   

125 in total – 25 per region 

                                    

In advance of the compliance monitoring activity, each participating TSS was provided with 

guidance and a data collection sheet.  
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5. RESULTS   

The following sections present the results of compliance monitoring. A total of 134 

compliance visits were recorded.    

5.1 THE BREAKDOWN OF VISITS BY TYPE OF BUSINESS   

The largest proportion of visits (54%) were made to convenience stores / small retailers. A 

small number of visits were made to premises described as “other” these included specialist 

tobacconists and a Pound shop.     

 

Chart 1: Compliance visits by business type  

5.2 PRODUCT COMPLIANCE – CIGARETTES 

1062 cigarette products were examined for compliance with Regulation 15 in a total of 133 

businesses; compliance was recorded on 98% of occasions. There were 2 reports of non-

compliant product.  

In these premises, fruit flavoured shisha cigarette products were found and removed from 

sale. These were described as being “very old “stock.  

 

5.3 PRODUCT COMPLIANCE – HRT  

595 HRT products were examined for compliance with Regulation 15 in a total of 131 

businesses; compliance was recorded on 99% of occasions. There was only 1 record made of 

a non-compliant product. The product in question was described as “cherry flavour HRT”. 

The matter has been raised with the relevant local Trading Standards Service.    
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5.4 DISPLAY OF TOBACCO PRODUCTS COMPLIANCE   

Compliance with the requirements of The Tobacco Advertising and Promotion (Display) 

(England) Regulations 20103 was found to be high ; where non-compliance was found 

typically as a result of the cover not being fully closed , advice was given to the business to 

remedy the non-compliance .  

 

Chart 2: Business compliance with The Tobacco Advertising and Promotion (Display) (England) Regulations 

2010   

5.4 STATUTORY NOTICE FOR AGE OF SALE COMPLIANCE   

87% of business premises visited were compliant with the requirement to display the 




